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LOOKING BACK ON 2019
GREEN BECOMES MAINSTREAM

Adam Briggs’ View. Jan 2020

From Greta Thunberg becoming a household name, to the Extinction Rebellion climate
change protests of last summer, to shopper concerns over single-use plastic," to the
Australian bushfires that continue to rage into January 2020... Few can deny the media impact
and the grassroots groundswell that is gathering momentum in the fight for Planet Earth. It's a
big question: can humanity continue to thrive beyond 2050 and into the 22nd Century if we
carry on the way we are going? As a scientist by background, with twenty years of business
experience, my conclusion is that we cannot. At least not while we inhabit this one planet with
finite resources and a finite capacity to absorb the impact of human activity. The cover image
focuses on Jeremy Clarkson and this may seem a strange choice, but the way this news
coverage unfolded from November 2019 was actually very telling of a deep societal problem:
after reporting that Mr. Clarkson had accepted climate change, within a few days the narrative
had turned to one of annoyance that ‘Greta Thunberg has killed the car show'. %3 And therein
lies the rub. If one accepts climate change and the scientific consensus on predicted impacts, @
the conclusion is that “Business as Usual” is not an option to respond to a crisis of this
magnitude. Future economic growth cannot be driven by ever-continuing material throughput
and unchecked consumption (and car shows may need to focus more on electric vehicles, train
travel options and the humble peddle-bike...). The real tipping point will be when businesses,
governments and broader society accept the far-reaching consequences of climate change
and biodiversity loss. With defined planetary boundaries, it's time to think smarter and behave
differently. Industry has a key role and a responsibility to drive change at pace within its sphere
of influence.
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With a reach beyond the Consumer Packaged
Goods sector, the purpose of this
"Ecommunication” newsletter is to link together
a wide network of individuals from within and
outside business who want to accelerate the
pace of positive environmental change, by
sharing newsworthy items.

Collaboration and Communication will be key
to untap sustainable solutions. Our JB ARC
"Quadruple Win" concept is helping drive
progress in the CPG sector, and the principles
can be applied elsewhere.

After twenty years working in Global Consumer Packaged Goods (Unilever,
Johnson & Johnson) Adam joins JB, as our Director of Category Strategy,
Shopper Insight and Sustainability. Leveraging his prior scientific background
and a broad network of contacts, he has recently completed business courses at
Cambridge University’s Institute for Sustainability Leadership.
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Focus on Plastic Packaging & Recycling

MANUFACTURER NEWS RETAILER NEWS

What long term collaborations could be highlighted to
advantage in your business for internal and external
audiences?

How best to communicate your successes for inspiration and
{$ momentum?
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MANUFACTURER NEWS RETAILER NEWS

What's next? Thought Leadership opportunities that can
help suppliers or retailers make collaborative progress and
Are your sustainability plans integrated into your business land workable solutions for store and shoppers?
strategy or retail-facing category strategy?



THE QUAD WINS NEWS REVIEW: Jan 2020

Focus on Plastic Packaging & Recycling

_ tl"‘l.ﬁ K\'l

SHOPPER LENS SOCIETY AND GOVERNMENT LENS

SO WHAT FOR INSIGHT INTO ACTION? SO WHAT FOR CPG/FMCG?
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NEWSLETTER?
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CAN WE HELP?

https://jbcommunications.co.uk/jb-arc/
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